200957818

JOXRYTVEREH
xR PEES

ZOA42TV. BE8ETFABRE7Z Y 72—L4 Ooyala
“Backlot” 28 A . B RILIRD7= DEEIRIEA

7AOX2TVERSH(A4 : RRMER KK PEFEE)IE. KE Ooyala(v—
Yo )HEREL. ARtOEEBEETARET 7Y 7+—L4“Backlot” ICk 2 ENHE
B{EY—EA%Z 2009 F£ 7 A 1 H(K)IKWARAZ—MVLET,

Ooyala #1355 Google DNFF I I =7Ic&k>T 2007 £ 8 Al Eh.
R 12 BIcY)—-R&h7="Backlot"d@mEB. MO NFIa-F1 713
LiEFAERBEE. 77VREFALLEIAMILZEEICMA. FllLM71
VIRRELR—T 1 VB2 RAT- M BOETARET 7V 72—LT. KEH
ATIR7—F—-7 5% =X, AOL/bebo. EA. F2aFN-SAIS371400kE
1,000 #t & EAZLEIFRALTVET,

70x% TV @RE4tE. 9" www.brosta.tv (Z&LVvT “Backlot” Ic k2 EhEEL(E
HY—ERZRAZ—bL. LIBRIERE/ NIV +iPhone RITHEICHEAL TLKFIETT,

70A2TVERStE. SEORIEZHIC. KU—BRVALOMRBEEZE
V). BAEICHTS Ooyala “Backlot” DE R - HilREZIEL TELWET,

Ooyala $tMaX/b:

"Our relationship with BROSTA.TV signifies the growth of rich media and
IP-based video in Japan. As opportunities in video monetization and
syndication continue to grow, both companies will be solidly positioned to
offer a creative experience to the user and build a valuable advertising model,
" says Eric Morris, VP of Sales.
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