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Taiwan opening plan of Coffee-ya
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HIBER> =Fresh Roast Shop ,aitate
Our coffee passion is BEX /=T Wi ¥ 72 T O BIHE %
We thinks Coffee-ya is WAVE ZERO. BHNHL T

1: The first wave is spread the coffee.
2: The second wave is fo entertain coffee.

3: The third wave is dwell on the quality of coffee.

HBER is Coffee Beans Shop.

We will roast the coffee beans in a bag for one of our customers.
Our store can roast immediately after the order.

We are thinking carefully to "'immediately’.

That's because to affect the freshness of the coffee beans.

We believe that it is the origin regression of coffee this.
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Flagship shop Manager
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Tokyo Coffee Festival ’ . WP BEASFIRE
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