London School An Associate College of

f Marketi ¥ . .
of Marketing N:%%;:\é Angha Ruskin
University

MBA top-up®

MASTERS IN BUSINESS
ADMINISTRATION

HAERE ERERNICEDMBARMEIS OIS L

COURSE PROSPECTUS

¥MBA top-up® (FMREHTICIT 4 TI v/ DEREIRCI .



MBA top-up [BAEREEL2HEE&HX (HE) [CKDHHEEMBARS]

7095 LOBE

PGDBM (Postgraduate Diploma in Business Management @ K*#[t
REEEP AR ERIDE, T a Rz A U, D DOETEZIES #
HEHIGEOEKE, EVRANR=Y VKM UTFY VT 7 v T
ez iiftd s 2 HNE LT, 2L REOBHE K &
DOFEHER{R% A9 % London School of Marketing Hong Kong (LSM
FEOICKDHEEENTVERT,

LS. PGDBME /%, KO @EaEEMELLL I L2H
FBIEIRANSN=Y VICHLT, 7Y TVT - TAFVRFD
MBAARHUHC DM WL R L TV E T,

T O 7175 LIZPGCDBM—MBAND*MBA top-up®H A EIC 72 5
TVET, TTICHMZREELTVTE, ESICERROSEFT
DFY VT T v T RS D EWNS IR ANRN=Y VTIIERHITH
Lie/udoLeix>T0ET,

3MBA top-up®& (& - HARITIZ 7R WPGD (Postgraduate Diploma)
DHAFHE D, HEETam X2 BN L& % T & TMBAANIA
MG TEBRERAOHETT, AT 0T T LG HAYOMBA
top-up7 BT T LTY,

7075 LOEK

COTUT T LI FORENZED 2 HITHKE N TWE T,
@ L V% AT ORURIC 51 % RIS 72 IR & HHqm

@FEIC BT B2 MM DEANIZ L Y X XA AFIVORE Laift
Q@I —>ar JUT 4V UFITESARE

@ 2 AT HUF % [FEFHN - HEISH AL

@ (2L DBIFE 2 ST B T2 D DT KA, 1) B —F- il
@ETV VIBIUVAT LEHZICE T ZT L—LT—7 DHfif

AFRAF

JRAlE UC Rl zmiz LT3 %,

OBBEREFK L TOWT O EHTZL TS T &,

« KFPAFEHR T, SELLOWMHRBEET 55,

NS T 2 HEMNERZA L. 5 EL EOBSERBE AT
%750

CERERODIE AR 0T USHYS T 2 MBS
L. 5L LOBHERBNH O . 205 Bk &8 24 Lk
EIRRER DD B )7,

« KEOZAUZ VA, SEL EOHERENH L, D55, b
75 < & & 3EL - OEIIRER DB B T,

OUFEDHRPAEENTES S EEELNVZERENER) |
sz, FANCHINT 27 —A8HDET,

IV

PGDBM " XERZEEEFEBEFRE ("BAE) [5 AR
London School of Marketing (LSM)

KPYA A NMITEEEFEDE T,

MBA . 2 #IH&wX (H:8) [6 ~ 9 » All]
LSM & Anglia Ruskin University

top-up [C X SHEE MBA 2{iHl{S

BZENE (TEoRBRI N TEFERR)

No. Modules Name Credit

Strategic Management 30

Strategic Financial Management 30

Marketing Management in Practice 15

1
2
3  Change Management & Strategic Leadership 30
4
5

Strategic Resource Management in Organisation 15

% FERVERIBZ#T I 2 T ERE IR X BRRTER. BERFTORE
ZEMRE (EESM.Non Credit) & UTEBLET .

BRI TXTHABTITONE T, 57 A TRBEOREN THN
F9, BAMNIC 1 RIEORERZ 1 r ARBORMIZ3ETTbN., LEH
WCRZECBINLU TV EL HILE L ET,

TR} O ZERERNE A IC A 3 O -1 F 523 T4 3 D1 1D
NEF12KNC 2 D | 5SFHH THFH0R I ORZER & 72 b 97,

RESHEICDWT

AR X SFHH Z /85 L 723007 ¥ A v AV b (JEH) Ic&k-
TITbNE T, 7Y A A b TR, FEAG R RIS LT,
HEOBERDIFIC TRE N, MERNEDINTOE D LWV S 50,
ZNUCED NI E N T,

THA A MEHORHHE UTld, BEARMWICSRIERE Tiitgs H
BEEDET,

PGDBM{E T 5t

3IDDTHA VAV FOEREWEMELIZDET, BT T A AV b
WCERESHKEADNREEINTED ., ZhZz Rl 2EEIE ARG
LD ET, REME RS A ERTERENRD 5N T
VWETH, FNTERERE Z- GG, 4R HOHRED
EL TR0 ET (BEHRR).

PGDBM{ET #IEMBADZ{IEISN

PGDBME 1% (f& 7 &HOWAG#). PHERBLSMICTTY Y7 U7 -
FTAF VREOMBAN ZBUFT 272 DA V54 T0d T L
(HFE) OFMRIC A > TWVIZ/EL TEWHTHEIC/R D 3 (RS
B3 HIE—D, Vo4 TayS LT 2REZZT, &1
HTO7H A AV PR L, ThZRA LT e
WETT, Z0D 5 A THRAMICIH (38 ZRINL. a8 %
TET, TYTVT c TAF Y RKEOMBALN NEAF TE X T,
WA Y ST s o LemsxdtthE e ~ 9 7 AMBH
LEIRDET,

* 2} H---Marketing in Design & Innovation / Research Methods

IO\

S HEOERTZEVRANERE VR AZE T —DH
MIC G- M ey 72BN L, WAL B HEOHZ: 7 1
VIl MEBELTOEREET, WXOFRICH > TIELSM

XD EFIEERMS T EWAEETT, FmXERICH > T
. Vv =T iR ECENEESERMEL, T4
a—izLlE9,

R & HIRE
AsEEE 350 PGDBM :

=8 32 40570 Eillsiesss o Bm
s 140 5 MBA :

M2zt 18358 [HlzrS+1>70u54

Bl SERMAER 6 ~ 9 7 BiS

ART0Y S L3, MBABE DM FZIET 5728, EHICY —XF
TNWIEREREZT>THELET, i, MOMBAT TS S LG
BT £ CICFRRE DM Z 0B L 9 5 DMN—RINT, FEERHE
FHOEM B X THEARICHE > TEMEND 2 ENZ L, BikoL
VRAN=Y VIR REGAE\NDD T, AT I LG, H
ROADIZZHEIC K > TPCDBMZ5r HIETIE T, ZDHD6~97
ABTAYSA 0 T0l S LEGRSERZITS . Vs BRDT
B, MOMBAT TS T LT, B LB OJERIDATRE L 75>
TWVEJ,

XAlE, BSREFHESHIR., 7Y A2 A2 FBRUHRTOE AN

MREELIZDERTDT, FHTTRIEE L,

O3S LEBTICKDIESNSEEN

PERIATO TS LOFEEEL T, HBROWISNRE &, L
BREIRRACBIZEBLEE DT ENHKZ XSICEDET, %
BREANR TNV =T TOFINC BN TORMET =T AV D
AR5, KO BEENATE LN E LNV TOR R—T A
F2ERZTLE D,

TGS LTI, FEDAFIVT v Tl REH LT DO

b2 T 22D DAFIVEHITH T, RETED LIS
LBV ETOT, BTHRELYXARLBIZ ) —H—v vy Tk
FICRIECE S XIICEBIETLED,

POIU7 «c SAFIKREDEY 3V

TUTVT c FGRAFVREDE Y g E, EVRALEBORRD
EOICESEBERRIET R L, HICZOUEEBELTHO
CYVR A=Y U EER L, HESICARENEEEL 53T 5T
ETY, TORDICREFFHRERUEMR L, HMMEREOZS
DIFVTF 4 —DEHNT TS LML £,

HENE VR RSB B ERBRAM E LTE Y 2 X208,
BRUOFRO=Z—XICISZ 2T ENTEB XD, HlIcHW
T, ETHIF7a—onc, BEONR—FF—LHLEI XA
MOBERICEDTVET,




N ERSEHEA

London School of Marketing

London School of Marketing (LSM) &, #EZ Y — K9 % RMHDI—
ATANAR—=L LT, TNETHATD15000 \ElZ 5247 BIC
FHOBERZRBELTEE L,

LSM &, EduQual**CIM & U > 7= S A B A FHIE BT & > TRFA
Nl —r 74 VI BXUCEC IR AAMORIG T 07T ekl T
FT.EHKTVTVT « TAFVRZEEDNA— =2y S koL
X0 7 7H7 3w 7 s (MBA,BA in Marketing, MA in Marketing7x &)
AEIFTED I—ADME EIT>THD £9,

LSMZ % /32 Y Z—ELSMFEHED 75 > F & LTREE N, T3k
KRBT TE T T4 TIX U MToTHEDET,

KRT0 7T LBV CLSMA YT % Dk, PGDBM (Postgraduate
Diploma in Business Management : J*#Reit = B2 H BRI D
JHE, BRUOMBARURICH Iz TOA VT4 LR D XY,

TYTVT e TAFYRZIFISSSEICAIFE N, WINEHA VTS
VRO YTV Y EF TIVLAT F— RIC2DDF ¥ VSR EMA S
PEOENTHRERE T,

KEAZBUE, 9DDEB TR ST NTI D, 24,000 N D2ALE DL EREE
BRUREGGEETHA TV T,

TGV T c FAFVRPREETIAFEHICKRENRFETHD, 2%
D20% L EWAEETHDENZ A V2 —F2 3 F )V KETT,
MBAZ Q7S L, 7T Tk, L=y 7&K V- G TAY
ICKDFBREE NIZHBERIC K> THE TN TVE T, HAIKBWLTIE
LSMEHDHEUC T — = F e v 2 — %3 T Ul 27> TVE T,
TUIVT « FAF VR, LSMIC K - TEMiENZPCDBM 711 55
LEMBARUESIC A E A HAH & LT L, S ED SIS N5
DFHEIZIT> 725 2T, ZOEREICMBA A 2G5 LET,

Tl

ATOISLBFEEFTHD [MBA top-up) OIS LT, MBAFE(CHELFI7HBEZE
L. N SOREEEEDCHDOMBAFEZ 1/ M)\ —J LIzPCGDBMO—2X
T, ZNBEIRANY DI DREIMBATOI S LEBVAET . EERDHZDIHEE U
TFBB2A. BRIHEICBVTERER - BRENICKWCTERVEEITBDERBVFET,

REARZICRE LA T 2ECMBARMIN IS CED Y AT AR, EEPENOAZ CEE
UDDHDMBADH LLEARC I MBADRBATHMEIF. RENRUTFROECREDRE BEEN7ZVIUT « SAEVUAE MBARETIOIS A
EMECRENMER LT, ZOBECERITBETHD. UTLEERRCMBARES LSMY /Syt — PGDBM d—2
TRETIEDDET A BIFPMBAFMIEUEE S CRIGDERNTED K SHHVEFA TR d—ZF4Lo5—

<. MBABREEDESDE YRAITISH - SERL. 2% LFR2ECZHROEBHDTT, E% th

EE A B S HE YR ADANS ¥ U & b
ATOISLE. PHTZ W IHEADBDMBARBEEARD TS 5T 1 ZICRL. BROE SRPE -

VR ABECERATEDESICHE UE Uiz, REMBARBAEL YR RITHAL. B STEEE Y T—IL XA MBA Y+ TO95 At
SEEREZCOF. SEHBDRAT vV IF v IEEELTVRIINE=EVNTT, TISVA - ISYPI-VETRY T 3 i MBA BIZRMHER
ERAFAFZRET 5L (T2, 48) . MBA.

EU Business School DBA(IRE&ES&+) Candidate

BOO0JS5LICEATBRMVGDOEBRIES5ET

LSMY v\t S —
BREHIITEIFT1TIvINV
E-MAIL: info@hkiba.net

[=]+

| b RS
[ Ism mba | Iﬁﬁﬁﬁ!&

¥ TOJ S LORHIERPHRPRERIFD T TV A FCTHERZE W,




	1枚目
	2枚目
	3枚目

