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Submit An Idea Submit An Idea Almost done!

Present your idea or project which you

Present your idea or project which you consider to be important for the Hrarmame
consider to be important for the development of cities in the future. -
development of cities in the future. Email -
fesf Password ¢
. '
ﬁw’rer your idea's name..
Retype Posswerd
Pick a campaign to sumbit to!

Counlry

Select Country

#HUMOROUSLANDSCAPE
SIGN UP
‘ #DELICIOUSLANDSCAPE ’ Already have an account? Log in Instead.
o

RECENT IDEAS

r.
C START AN IDEA WITH NO CAMPAIGN )

(You can always add it to a campaign laterl)
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Mariko Sugira
Tekyo, Japan

Started Jul 2018
ABOUT THE TEAM

travelingcircusofurbanis
We see maps on a dailly basis  phones, stations, guidebooks,

textbouks = cnd we tend 1o think thut these mags wre vbjective urd UsD 150
matural depictioas of the world. That's not true, though Every map

is o socially constructed image thet influences the way we view and
urderstand the wordd, and creates ard maintains perticular

discouries about our realty. Maps are necessarily d fferent based ¥ 7
on the creator’s warldview, and we should poy more ottentions to , ¥
whose worddv ew ard whose pe-cestion 3 keing pricritzed on the ’ /
waps we vse, and whose perspective has been le'r cur, w

Whot il we wach hod our OWHN rap one tha! didot gel filtered by -
Google Maps, or same third partys workdview? Whot it we had 7
maps that taked axout the small, local defails that are otherwiie
laft out by mainstream mapmaking?

IDEA OYERYIEW

With this motivation, sorme of my colleagues and | hosted o
subjective map worcshop in Shibuya, Tokyo in 2007. We irrproved
our methodolagy based ¢n feedbock and cutputs, end hosted
another workshop, this time in Pueblo, Mexico in 2019. Each
partcigant wandered thraough o spedfic naghborheod taking rotes
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of thair ‘oqling end opinions, anything and evarything that
wattered to them. One part cigant teok this ciance to eaplore hes
secret cbsesson with trash cant in Skibuya another noted the
etects of ambieat ound on the a'mosphere ¢t the neighboriood
From there, each participant created prototypes of their cwn
subjective map that could later be printed and shared with cthers
A< l've wariehed neaple crone whioetive mape I've aakicod that it
alse great practice in foslering ou- eritical eye, in challenging
geogravhical conventions and stigme that are attached to certain
places, and ir propasing alternative tpatia represeatatioas tha: tell
differert stories.

EACKGROUND & MOT VATION !
We dor't underatand o city rationally a3 a journey from paint A to D prbsicd Aol .‘f -';’ ! T - ’&"
.t 4 » -0 .
point B We understand and make sense of a ity not anly with our Tt im e \W ‘ﬁ? D
PR R e —
knowledge of the placs, but also with our emctions, experences % W] |
9 P i P 2 = R
memories, and percep-ions. In this "human geography,” each person L&l | [ s fogly
has a unique mental mag based an their own pe-ceation of the city. — by @t
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